
The Robot 
Delivery 
Company



PROBLEM

Delivery Costs Money

People are complicated

People need time to prepare

Delivery, Human versus Robotic

Robots

Robots work 
continuously

99%

People

People spend most 
time not working

25%



THE SOLUTION

Robot Delivery

“Robot Delivery 
of Groceries 

Could Cost 40 
Cents per Trip” 

- ARK Invest

Source: McKinsey

Labour Costs

Robot Prices
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MARKET

Game changing
“ARK estimates that autonomous 
logistics revenue could scale from 
nearly zero today to $1-2 trillion”
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Growth of Robots on Market

Source: McKinsey



Humans = $$$$$/hour
Robots   = $/hour

PRODUCT

Cheaper per hour

Robot Delivery

Low cost to build
Lower cost to maintain

Cheap to build

Always reliable
Always available

Easier to manage
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Poor value

Excellent 
value

Robotis
Starship

Kiwibot

Tinymile

The Robot
Delivery Company



PROFITABILITY PER ROBOT

Net income Potential additional income Expenses

[Axes removed,
  contact us]



EXPENSE MODEL

[Redacted]

Funding Raised Projected Revenue Fixed Expenses
Number of Robots

[Axes removed, contact us]



EXIT STRATEGIES

 - Multiple buyers possible for competitive 
bidding

Highly Viable M&A Prospects IPO Considerations

 - High standalone potential



VALIDATION AND TRACTION

Success
[Redacted, contact us]



GO-TO-MARKET STRATEGY #1

[Redacted]



GO-TO-MARKET STRATEGY #2

[Redacted]



TEAM

Seamless front 
end and back 

end web 
services

Web Dev

Highly skilled 
3d design and 

strong 
manufacturing 

ability

Technology

Proven and 
Experienced

Execution

Easy to bring 
on new clients

Sales

History with 
Robotics

Robotics



“Autonomous Delivery 
Could Generate A $2 
Trillion Addressable 

Market” - ARK Invest
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Growth of Robots on Market

Source: McKinsey

FINANCIAL PROJECTIONS



Corporate value proposition cycle

Install 
functional 

robots

Growth

Demonstrate 
profitable 
trajectory

Proof

Improve 
software 
micro-

services

Web Dev

Iterate 
hardware 

design

Hardware

Grow client 
base

Sales

Grow client 
base

Sales

Iterate 
hardware 

design

Hardware

Improve 
software 
micro-

services

Web Dev

Demonstrate 
profitable 
trajectory

Proof

Install more 
robots

Growth

Value proposition agile flow



[Redacted, contact us]

FUNDING



MEDIA, ONE OF FOUR

<Redacted video>
(A video plays here when the slide 

is being presented)



MEDIA, TWO OF FOUR

<Redacted video>
(A video plays here when the slide 

is being presented)



MEDIA, THREE OF FOUR

<Redacted video>
(A video plays here when the slide 

is being presented)



MEDIA, FOUR OF FOUR

<Redacted media>
(Media is displayed here when the 

slide is being presented)
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